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Our values
and vision

Our mission is to better connect the processes 
and people across every tier of the beverage 
alcohol industry, empowering better decisions 
and greater business success.

Our job is to make the lives of buyers, 
distributors, sales reps, and suppliers easier.



Provi Marketplace Snapshot

33
States

1,000+

Distributor Partners:

500+

On-Premise:

83%
Off-Premise:

13%
Combo:

3%
NY, TX, 
IL, GA, 
CO, CT

Live Ad Markets: On/Off-Premise 
Split:

Top 
Markets:

Brand Partners:Dining:

49%
Bar/Nightclub:

14%
Recreation:

13%
Lodging:

5%
Liquor Store:

3%

Retailer Types:

3



Provi’s Powerful Ecosystem
Provi's comprehensive ecosystem currently empowers your brand to generate 

awareness, drive sales, and influence the trade.

Total Reach: Over 125,000+ Buyers

Provi 
Marketplace

SevenFifty 
Daily

60,000
Active Retailers in Q4 ‘25

(& Growing)

● 44% Active Buyers (4x 
orders/mo)

● 56% Active Searchers 

65,000
Monthly Visitors

● Shape Perceptions & Spark 
Conversations with Trade 
Professionals  
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Monthly Searches for 
Brands and Products

1.6m

Average Monthly Page 
Views Per Retailer

140Sessions Across the Provi 
Network Each Month 

128k

Provi 360: The Power in Numbers
Reach engaged trade buyers seeking to discover and order the brands their customers will love

Add-to-Cart to Order 
Conversion Rate

97%

Reach

Discover

Engage

Convert



by SevenFifty Daily
Tell a story that shapes perceptions, sparks conversation, 
and influences purchasing decisions in the industry

Sponsored Content



Take control of your 
brand’s narrative 
within the trade
Leverage our team of beverage insiders that 
understands how to speak to the industry 
and craft stories that will:

Positively influence the market’s 
perception of your products  
by spotlighting your key messaging 
points

Generate momentum for 
exponential business growth by 
stimulating persistent curiosity

The Power of Content

Build awareness on a global scale  
using a discoverable, search-friendly 
media platform

Trusted by the trade 
to publish vetted, relevant content, 
for nearly 100 years

Award-winning journalism  with 
decades of trade experience
to position your brand alongside



Sponsored 
Features
Reach a global audience of drinks professionals on 
SevenFifty Daily to position your brand alongside 
award-winning editorial content that sparks the 
conversations and trends shaping the industry.

Short-form Feature : Share news, insights, or 
education in a concise, easy-to-consume format for the 
trade. (400 words)

Long-form Feature : Work with our team to 
create a compelling, long-form story that 
resonates with trade professionals, including 
quotes and original reporting. (1,000 words)

Story inspiration : Company or Brand Profile, New 
Releases, Category Leadership, Winemaker/Distiller 
Spotlight—or let our team curate an idea just for you. Long-form Feature Short-form Feature



Sponsored Picks
within Buyer Picks editorial
Feature your brand within SevenFifty Daily’s monthly 
Buyer Picks editorial features, which showcase SKUs 
selected by top buyers within seasonal or 
top-of-mind categories.

Trusted Selections : Sit alongside vetted 
product selections by top on- and off-premise 
buyers.
Editorial Placement : Buyer Picks articles 
are editorial features that sit above the fold 
on our homepage and in the Dispatch 
newsletter. 

2026 Buyer Picks categories : Agave spirits 
(tequila/mezcal), rosé, RTDs, bourbon, sparkling 
wine, and more.



History: Cornerstone events in the region’s 
journey

Key Grapes: Varieties that characterize the 
wines

What’s Happening Now: A chance to share 
what’s current and reinforce key messaging

Geography: How climate and terroir shapes 
the region

Key Regions: Important appellations or 
subzones to know

Shape buyer knowledge and awareness of your region 
with a comprehensive guide. As some of SevenFifty Daily’s 
top-performing pieces, regional guides serve as 
authoritative trade references with a set format: 

Regional Guides

*Option to run in Beverage Media 



Content 
Amplification
Unlock the full potential of your sponsored feature 
with a full-network promotional strategy. Each piece 
of sponsored content includes:

Social Media: Unparalleled exposure to over 25k highly 
engaged beverage professionals and enthusiasts on 
@SevenFiftyDaily’s Instagram, plus an accompanying 
social media ad.

Provi Marketplace Ads: Boost market share with 
Provi marketplace ads that reach buyers when 
searching and ordering.

SevenFifty Daily Dispatch Newsletter: 
Feature block with link to sponsored content piece 
in our weekly Dispatch newsletter (14k+ 
subscribers).



Reach the right buyers with the right message at 
the right time. 

Sponsored Messages



Sponsored 
Messages
Reach the right audience at the right time and 
captivate buyers at every stage via email through 
Provi’s Sponsored Messages offerings:

The Craft Newsletter: Sponsor Provi’s monthly 
newsletter reaching 65k subscribers focused on recent 
industry trends.

Stock Up Newsletter:  Sponsor Provi’s 
occasion-based newsletter reminding Retail Buyers to 
stock up before and after major events

Custom Branded Email: Own the moment by 
targeting custom audiences based on past ordering 
behavior with Brand Recipe or Brand Education content



Reach the Right Buyers, at the 
Right Time, to Drive Results.

Generate momentum with a vast 
network of buyers.

Sponsored Message(s)
‣ The Craft Newsletter
‣ Stock-Up Newsletter

Educate buyers seeking brands in 
your category.

Sponsored Message(s)
‣ Sponsored Recipe Newsletter

Boost retention & 
loyalty.

Sponsored Message(s)
‣ Brand Education
‣ Brand Recipes

Relevant
Retailers

Category 
Browsers

Brand
Curious

Your 
Customers

Convert brand engaged 
buyers.

Sponsored Message(s)
‣ Brand Education
‣ Brand Recipes



Cast a wide net and get your brand in front of our largest 
audience to captivate new customers or enhance 
visibility with existing ones.

● Reach a Broad Audience:  Expand your reach 
and attract new customers.

● Boost Brand Recognition:  Gain visibility to 
build brand recognition and trust.
 

● Remain Top of Mind: Remain top of mind to 
encourage and enhance campaign performance.

● 35k Subscribers 

Broaden Your Reach 
& Stay Top of Mind

The Craft Newsletter



Drive Sales with 
Timely Trends

Stock-Up Newsletter

Get ahead of the curve and ensure your brand is front 
and center right when buyers need to restock for major 
holidays and events. 

● Drive Immediate Sales:  Capitalize on timely 
reminders that prompt immediate purchasing 
decisions.

● Elevate Brand Status:  Position your brand as 
a must-have for key occasions and elevating your 
market status.

● Maximize Impact:  Align your marketing efforts 
with high-traffic times to boost visibility and 
sales.



Transform Interest 
into Loyalty

Brand Education

Drive conversions with brand education by telling your 
audience everything they need to know to buy your brand.

● Differentiate Your Brand:  Educate buyers on why 
your product is better than your competitors.

● Nurturing Interest:  Retarget buyers who fit your 
audience criteria to keep your brand top of mind.
.

● Enhance Brand Recall:  Sustain engagement during 
the sales cycle by without applying pressure.



Increase Retention 
with Recipes

Brand Recipes

Increase loyalty by showcasing the versatility of your brand to 
current and potential customers.

● Inspire Menu Innovation: Provide fresh ideas that 
encourage your audience to feature your brand in their 
menus.

● Strengthen Brand Loyalty:  Keep your brand 
top-of-mind with unique recipes that highlight your 
products' versatility.

● Enhance Customer Experience: Suggest memorable 
drinks that elevate customer satisfaction and drive 
repeat business.



Increase satisfaction 
by educating your potential customers 
about product differentiators. 

Generate leads 
to build relationships with buyers who 
have expressed interest in your brand. 

Mitigate risk 
by allowing businesses to test products 
before committing to larger orders.

Tasting Requests
Increase purchase conversion by allowing buyers to 
request a sample of your product.



Contact Us
Monica Caron

VP, Supplier Partnerships

monica.caron@provi.com 

mailto:monica.caron@provi.com


Cheers!


